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Editorial

Dear readers
The Swiss economy has withstood the coronavirus pandemic with remarkably little damage so far,
at least if we take gross domestic product (GDP) as the yardstick: Despite the massive second
wave of infections, GDP has rebounded close to its pre-crisis level.
Moreover, thanks to the progress of the COVID-19 vaccination campaign and the intensified testing regime, the pandemic continues to recede. As a result, the economic outlook for the second
half of 2021 looks extremely positive, as we illustrate in our article containing forecasts for the
Swiss economy on page 6. On the one hand, the manufacturing sector is recovering on the back
of above-average global demand; and it does so even so quickly that there is a scarcity of certain
goods. On the other hand, activity in the majority of service industries is bouncing back quasi-automatically after the easing of pandemic containment measures.
However, this positive overall development conceals an extremely difficult situation in individual
sectors, first and foremost hospitality. In the pandemic-hit year of 2020, catering and tourism recorded sales slumps of 40% and 67% respectively. Only isolated segments – such as alternative
accommodation and the takeaway business – benefited from the coronavirus crisis. As we illustrate in our Focus article on page 11, the end of the tunnel is now in sight for catering, even
though restrictions on the number of guests allowed at tables and capacity limitations due to social
distancing rules are preventing a full sales recovery for the time being. By contrast, there are a
number of ways in which the tourism sector could develop going forward. A common thread to all
of these is that a swift return to the pre-crisis status quo is rather unlikely.
Similarly, the Swiss National Bank (SNB) has taken only a tiny step toward “normalization”. According to our estimates in our article on monetary policy on page 20, the SNB has sold a very
small amount of foreign currency reserves over the last few months. In our view, however, it has
no intention of reducing the money supply or even strengthening the franc with these sales – instead it is simply taking advantage of the slight weakening of the franc to test how the market
responds to sales of foreign currency. Accordingly, we continue to believe that the SNB would
react to any strengthening of the franc with renewed foreign currency purchases, and that the
chances of any increase in its key interest rate are remote until at least the end of 2022.
We wish you an enjoyable and interesting read.

We wish you an enjoyable and interesting read.

André Helfenstein
CEO Credit Suisse (Switzerland) Ltd

Claude Maurer
Chief Economist Switzerland
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Swiss Economy

Swiss economy in recovery
boom mode
Against a backdrop of the receding pandemic, the Swiss economy is recovering rapidly.
We are anticipating gross domestic product (GDP) growth of 3.5% in 2021. The
recovery looks set to lose some of its momentum, however, which is why we are
anticipating a weakening of GDP growth to 2.0% for 2022.
Second wave causes
less economic
damage

According to the State Secretariat for Economic Affairs (SECO), Swiss economic output recorded
a quarter-on-quarter decline in the first quarter of 2021, albeit only a modest one (-0.5%) in view
of the renewed surge of coronavirus infections. There are many reasons for this relatively positive
development. First, manufacturers benefited either directly or indirectly from the early recovery in
demand from Asia, and borders remained open for trade. Second, the mobility of the population
declined less dramatically than in the spring of 2020, and economic output reacted in a more
muted way to the decline in mobility – people were clearly more practiced in dealing with the virus.
Third, the restrictions were less severe and childcare was available.

Dynamic recovery in
second semester of
2021

With the reopening of broad parts of the economy, the recovery set in more or less automatically
(Fig. 1), especially as the majority of households had once more accrued (additional) surplus savings in the second wave, most of which is now being spent. In particular, we are expecting consumer spending to have normalized by the early fall – with certain exceptions such as the events
industry and parts of the hospitality trade. Meanwhile, the recovery boom in manufacturing is continuing. The Purchasing Managers Index (PMI) for manufacturing, which reflects the state of demand in the industrial sector, is currently at its highest level since this survey was first conducted
back in 1995. Overall, gross domestic product (GDP) can be expected to rise by 3.5% this year,
which would more than compensate for the sharp decline recorded in 2020 (-2.6%).

Growth momentum
likely to weaken in
2022

However, we are anticipating a waning of growth momentum to 2.0% in 2022. Catch-up effects
are likely to increasingly wear off, particularly as we estimate that some 30% of the savings made
during the two lockdowns are likely to be “rainy-day savings” (which equates to a rise of almost
one percentage point in the savings ratio). Meanwhile, demand for goods will weaken somewhat
over the next few months if people around the world regain access to other spending possibilities
as a result of the reopening of the economy. Indeed, a certain skepticism over the duration of the
recovery boom is apparent on the part of companies: Despite capacity being stretched in many
cases, manufacturers appear to be reluctant to recruit new staff (Fig. 2).

Fig. 1: Recovery kicks in as economy reopens

Fig. 2: PMI is at record level – but employment sub-component not
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Inflation

Inflation likely to rise temporarily to 1.0%
Inflation in %

Inflation in Switzerland will rise over the coming months, in
line with global developments. The Swiss rate of inflation
should amount to some 1.0% by the year-end – which
would nonetheless be significantly lower than in most other
economies. Price rises can be expected above all in leisure
activities, and in particular in package holidays. The prices of
hotels, restaurants, and household goods will also probably
rise. For 2021 as a whole we are expecting an average inflation of 0.5% (previously 0.3%), while for 2022 we are expecting a general price rise of the same magnitude (0.5%).
maxime.botteron@credit-suisse.com
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Employment

Number of Swiss drawing daily benefits for temporary employment
rises
Number of registered unemployed / jobseekers; last data point: May 2021

In January 2021, unemployment in Switzerland reached its
highest level since the financial crisis of 2009. It has since
fallen back, which is partly due to seasonal factors. The
number of jobseekers who are not unemployed – i.e. people
who are looking for a new job but not able to start it immediately – has not declined all that much. In particular, the
number of jobseekers in temporary positions has been rising
every month since the start of the year. This form of work
encompasses all activities carried out by recipients of unemployment benefit to improve their financial situation, even
though the salary amount is below their daily benefit. An example of this kind of work is temporary assistance at coronavirus vaccine centers.
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Immigration

Swiss cling to their homeland at times of crisis
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At –218 persons, the net migration of the residential population with Swiss nationality was in almost complete equilibrium last year. This is not surprising in view of the unprecedented coronavirus situation and the associated restrictions
and uncertainties. Mirroring the development among foreigners, fewer Swiss citizens left Switzerland, while more returned to their native country. The net migration of Swiss is
traditionally negative, but it is clear that the desire to emigrate tends to wane at times of economic difficulty.
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Pharmaceutical industry

Pharma exports rise again in Q1 2021
Development of pharma exports compared to same quarter in pre-crisis year of
2019, by country, seasonally adjusted, and proportion of total pharma exports

In the first quarter of 2021, pharma exports rose by more
than 10% compared to their pre-crisis level. This is attributable in particular to the US and China export markets. In Germany and Italy, the recovery has been sluggish. On the
other hand, other European markets such as Spain and
France have recently shown signs of positive development.
Thanks to the rapid progress of vaccine programs, the number of patients hospitalized by COVID-19 should decline further, while standard hospital activities return to normal. This
should support demand for Swiss pharma exports over the
coming months.
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Recovery of MEM exports continues to build
MEM exports by country, seasonally adjusted, indexed (Dec. 2019 = 100)

The exports of the engineering, electrical and metal (MEM)
industry have developed robustly in key destination markets
since the start of 2021. In March, MEM exports reached
their highest level since May 2019. This is attributable to the
strong global demand for goods. Although some supply bottlenecks are apparent in international value creation chains,
the upturn in global manufacturing looks set to continue. As
a consequence, the recovery of the MEM industry will also
persist.
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Growth in watch exports to China and the US
Watch exports, change compared to pre-crisis level (same quarter in 2019), by country, seasonally adjusted

After an extremely difficult 2020, watch exports rebounded
in the first quarter of 2021, almost reaching the pre-crisis
level recorded in 2019. A certain amount of catch-up
spending appears to have taken place in China, as watch
exports to this country rose strongly. In the US, the support
payments from the government to all households have also
had the effect of boosting demand for watches for the time
being. We are expecting the step-by-step easing of restrictions in the European Union (EU) to lift consumer sentiment and therefore also contribute to a recovery in watch
exports to the EU.
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Retail trade

Slight price decline during coronavirus pandemic
Seasonally adjusted retail sales and prices

In addition to the temporary requirement to shut up shop,
“discount wars” have been a further issue – and one prominently discussed in the media – to have weighed on the nonfood trade during the coronavirus pandemic. The Swiss consumer price index shows that the prices of retail goods actually declined slightly in 2020 and at the start of 2021. This
was primarily attributable to the development of prices in the
non-food sector. However, in a number of sectors such as
leisure and DIY/garden/auto accessories, global supply bottlenecks are likely to make themselves felt over the next few
months and lead to higher prices.
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Tourism

City tourism continues to suffer from pandemic
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Change in overnight stays in first quarter of 2021 compared to pre-crisis level (Q1
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In the first quarter of 2021, a phenomenon familiar from
2020 repeated itself: In urban tourist regions, there was a
significant absence of both domestic and foreign guests. In
Swiss vacation regions, the decline was not quite so pronounced thanks to domestic tourism. Indeed, due to large
numbers of Swiss visitors, Ticino even managed to match its
pre-crisis level. Over the coming months too, domestic tourism will favor Swiss vacation regions over cities. Air travel is
likely to continue to prove difficult. For many Swiss, however, vacations in European countries not far from Swiss
borders will present an appealing alternative this summer.
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Sentiment in IT sector back to pre-crisis levels
Business conditions; share of surveyed IT service providers, balance in percentage
points; quarterly

Sentiment among IT providers brightened significantly toward the end of the first quarter of 2021, even surging
above the long-term average. The balance between companies who view their business situation as positive and those
that view it as negative now lies at 50.6% (previous quarter:
15.5%). The situation in the IT industry therefore echoes
the recovery of other service providers, as well as the almost euphoric sentiment in the manufacturing sector (cf.
PMI page 23). Over the coming months too, demand for IT
services can be expected to remain high, and this should
continue to feed through positively into sales developments.
tiziana.hunziker.2@credit-suisse.com
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Forecast for hospitality – what last
year taught us
In the pandemic year of 2020, the catering and tourism sectors recorded sales slumps
of 40% and 67% respectively. Only isolated segments – such as alternative
accommodation and the takeaway business – benefited from the coronavirus crisis.
While there is light at the end of the tunnel for catering, there are a number of directions
in which the tourism sector could develop.
Federal Council
approves easing of
measures for
hospitality

The hospitality industry can breathe a sigh of relief: On May 26, 2021, the Federal Council resolved a further easing of measures to contain the coronavirus pandemic. Restaurants and bars
can now once again open up their interiors to customers. Moreover, progress on the vaccine front
has given hotel operators reason to hope that foreign tourists will soon be allowed back to Switzerland. Do these factors increase the chances of a rapid recovery in hospitality? Or should we even
anticipate long-term damage? In the following article we try to answer these questions and arrive
at a forecast for the development of the hospitality industry in the coming months. To this end, we
analyze the developments to which the hospitality industry was exposed in the pandemic year of
2020 in a first step.

Overnight stays in
Swiss hotels down
35% in 2020

The term hospitality encompasses both the catering business and the tourism industry1, both of
which suffered appalling losses in 2020. On the basis of debit and credit card transactions, we
estimate that sales in catering – i.e. bars, restaurants, etc. – experienced a year-on-year slump of
around 40% in 2020. Meanwhile, according to the Swiss Federal Statistical Office the number of
overnight stays booked in the tourism sector declined by 35%. In other words, the slump was at
least slightly less severe than that recorded in the European Union (-40%), for example, which is
probably due to the less rigorous measures in place in Switzerland during the second coronavirus
wave in the late autumn and winter (Fig. 1). Moreover, short-time work has cushioned some of
the burden of the pandemic that employees in the tourist sector had to bear in other regions such
as for example the US. Although the situation has since improved, the US unemployment rate
touched a hefty 40% in April 2020 (Fig. 2). Even though the figures cannot be compared on a
one-to-one basis, the fact that the number of registered unemployed in the Swiss tourism and catering sectors amounted to some 10% in May 2020 shows how important the Federal Council’s
support measures were during the coronavirus crisis (cf. “Labor market” box, next page).

Fig. 1: EU and Switzerland with 40% and 35% fewer overnight stays

Fig. 2: US tourist sector: almost 50% of employees made redundant

Change in number of overnight stays in accommodation businesses compared to corresponding month in 2019, European Union (EU) and Switzerland
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1
When using the term “tourism” we are referring to the accommodation business, i.e. hotels and alternative forms of
accommodation. Our analysis does not extend to other areas of tourism (e.g. the air travel business or travel agents).
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Huge slump in labor market in 2020, situation in 2021 remains difficult so far
The Swiss labor market has proved more resilient during the coronavirus crisis than originally
feared. At the end of March 2021, Swiss full-time equivalent (FTE) employment was in total
“only” 1.0% below its level at the end of 2019. However, this fairly positive statistic conceals an
extremely difficult situation in various sectors, first and foremost hospitality. Last year, more than
26,600 FTE positions were lost in this sector, and a further 6,300 were shed in the first quarter
of 2021. In other words, employment in the sector has declined by just under 17% since the end
of 2019. The worst-hit segment of all was catering, with a decline of more than 19% (Fig. 3).
During the first lockdown, the unemployment rate virtually doubled here in just two-and-a-half
months. At the end of May 2020, almost 18,700 persons previously working in catering were
registered with a Swiss regional employment office as unemployed – 9,000 more than in February. Following a brief improvement in the summer of 2020, the unemployment rate then shot
back up in the second lockdown, and at the start of 2021 was even slightly higher than the level
recorded in the spring of 2020.
Expressed in worktime volumes, the slump in hospitality was even greater: In 2020, no less than
29% fewer working hours were recorded by accommodation and catering businesses than in 2019.
This shows how vital a prop the instrument of short-time working was for the industry during this crisis period. Out of a total of CHF 13 billion paid out in the form of short-time working compensation
since the start of the pandemic, around a fifth went to the hospitality sector, with as much as 14%
paid to catering employees. Over the course of 2021 to date, the proportion of all short-time working compensation accounted for by the hospitality sector works out at around a third.
Given the progress of the vaccine campaign and the latest easing measures, the outlook for the
hospitality sector is brightening somewhat. Quite what this means for employment in the industry in
the medium term remains difficult to say, as this will primarily depend on the recovery scenario that
unfolds (cf. below). However, there appears to be little reason to anticipate powerful employment
growth in the next months. After all, the initial phase is likely to involve the return to normal hours for
employees currently on short-time working, who continue to be counted as “employed” in the statistics. According to our estimates, around half of sector employees were still on short-time working in
March 2021 (Fig. 4), with an average of 110 suspended hours per affected employee.
Urban regions most
heavily affected by
coronavirus crisis

In addition, not all areas of the tourist industry in 2020 were equally affected by the virus outbreak. An analysis by tourist region shows that it was above all urban areas such as Geneva, Zurich and Basel that suffered heavily from the COVID-19 crisis (Fig. 5). The year-on-year declines
in the numbers of both domestic and foreign tourists were most pronounced in these regions
(Fig. 6, next page). On the one hand, this is likely to be attributable to the almost complete absence of business travelers. On the other, protective measures such as the temporary closure of
cultural businesses as well as a certain degree of circumspection will have prompted large numbers of potential foreign and domestic leisure tourists to avoid urban trips in 2020. By contrast,
Figure 6 shows that Swiss tourists did continue to visit traditional domestic vacation regions such
as the Berner Oberland, Graubünden and Ticino in large numbers. Viewed as a whole, indeed,
these tourist regions recorded more domestic tourists than the previous year.

Fig. 3: Catering the industry with the greatest job losses

Fig. 4: Short-time working still heavily used in hospitality
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Foreign tourists are
important for 4- and
5-star hotels

However, it should be noted that tourist streams differ not just by region visited and country of
origin, but also with regard to form of accommodation2. If one focuses purely on the hotel segment, it becomes clear that overnight stays in this segment recorded a year-on-year decline of
over 40%, i.e. these businesses suffered an above-average slump compared to the tourism industry as a whole. Furthermore, as Figure 7 shows, the decline in overnight stays in 3-star hotels
(-36%) was less than in 1-star and 2-star hotels (-48%), 4-star hotels (-44%) and 5-star hotels
(-47%). This reflects the popularity of 3-star hotels among domestic tourists (Fig. 8). On the other
hand, the absence of international tourists appears to have been particularly painful for four and
five-star hotels, in which international visitors account for a higher proportion of all guests. As
American and Asian guests traditionally opt for the most luxurious lodgings when visiting Switzerland – accounting for a disproportionately high 40% of all guests in 4-star and 5-star hotels – this
category was particularly badly hit by the restrictions to air travel.

Revenues decline
more sharply than
overnight stays

In view of this shift from the higher to the lower price segments it is not surprising that, in an analysis of all forms of accommodation, revenues from overnight stays (-67%) declined more sharply
than overnight stays themselves (-35%). Purely focusing on the latter aspect therefore underestimates the commercial loss. That said, data from the various star categories would suggest that
luxury hotels were probably able to compensate for a proportion of their lost overnight stays during
the crisis year through higher prices (Fig. 7). In particular, the revenue declines of 5-star hotels
were actually rather less pronounced than those of the other categories. The opposite is true of 3star businesses: Despite suffering a relatively minor decline in overnight stays, this hotel category
recorded significant revenue losses. This is probably attributable to the various discounts and special offers designed to lure more guests.

Fig. 5: Slump in overnight stays more pronounced in cities

Fig. 6: Domestic tourists poured into Swiss vacation regions in 2020

Change in number of overnight stays in 2020 vs. 2019, all forms of accommodation

Change in number of overnight stays in 2020 vs. 2019, all forms of accommodation,
by origin of visitor
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Fig. 7: Fall in revenues at luxury hotels relatively modest

Fig. 8: American and Asian guests go high-end

Change in revenues and overnight stays in the hotel industry, 2020 vs. 2019

Overnight stays in Swiss hotel industry by star category and country of origin, 2019
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2
The forms of accommodation observed by us comprise the hotel business as well as alternative overnight accommodation,
which includes camping, spa hotels, and group lodgings.
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Stronger demand for
alternative overnight
accommodation in
pandemic era

The same is true for the alternative overnight accommodation sector, which encompasses selfsufficient forms of accommodation such as campsites, group accommodation solutions, and spa
hotels. Here too, discounts or a shift toward the lower price segment appear to have played a role
– whereas revenues declined by 39%, overnight stays actually rose by 5%. The greater demand
for these forms of accommodation can be explained on the one hand by the fact that catering was
easier in self-sufficient forms of accommodation given the restrictions facing the catering industry,
and on the other by the fact that they allowed groups to go on vacation despite the containment
measures in place. But again a trend emerges of businesses in vacation regions doing relatively
well, while urban tourism suffered a decline even in self-sufficient forms of accommodation
(Fig. 9). However, when the focus is restricted to just domestic tourists, the increase in the popularity of alternative accommodation in vacation regions becomes even clearer. At the same time,
the divide between city and country vanishes somewhat: Geneva and the Bern region, for example, recorded increases in overnight stays in self-sufficient forms of accommodation in 2020. It
appears that domestic tourists – insofar as they embarked on city trips at all – opted for self-sufficient forms of accommodation.
Fig. 9: Alternative accommodation rises by 5% overall – but with significant regional differences
Overnight stays in alternative accommodation by tourist region, change 2020 vs. 2019
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Impact of measures
immediately evident
in catering sales

Regional differences are apparent in the catering sector too. For example, sales can be analyzed
by urban area to see how officially decreed closures of restaurants and bars had an impact. At the
start of November 2020, the cantonal governments of Geneva, Vaud, and Valais decreed a partial
lockdown, under which restaurants and bars had to temporarily shut their doors. The decline in
sales in November 2020 was therefore particularly stark in the Lake Geneva region (Fig. 10).

Decline in revenues
more pronounced in
cities

Viewed over 2020 as a whole, the catering industry suffered disproportionately badly in the urban
regions of Lake Geneva and Zurich. Meanwhile, revenues in Northwestern Switzerland and the
Mittelland region developed more or less in keeping with the Swiss average, whereas Central
Switzerland, Ticino, and Eastern Switzerland fared relatively well (Fig. 11). A possible explanation
for these differences is the significance to the catering trade of people having a big night out with
friends, which is likely to be a much more common phenomenon in regions containing major cities.
Accordingly, the closure of clubs and a mandatory closing time for bars and restaurants will have
been felt much more keenly in the Lake Geneva and Zurich regions. Tourist flows are also likely to
have contributed to the figures: In a number of cantons of Central and Eastern Switzerland, as
well as in Ticino, local catering revenues were propped up by Swiss tourists.

No rise in
bankruptcies despite
coronavirus crisis

When sales decline by such a magnitude, the question arises as to whether the pandemic will trigger a wave of bankruptcies and inflict severe damage on the hospitality industry. Figure 12 on the
following page shows that this has not materialized to date. Quite the opposite: In the catering
trade, fewer bankruptcies have been recorded since the start of 2020 than in prior years. To a
significant extent, this is likely to be attributable to the support measures rolled out by the state.
For example, during the first lockdown of 2020, there was an extended suspension of bankruptcy
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processes when the Federal Council decreed a halt to all debt collection proceedings for a total of
over five weeks. In addition, the COVID-19 loans, short-time working, special provisions for hardship cases, and lost earnings compensation for the self-employed were (and in some cases still
are) key elements in securing the survival of catering businesses. Case numbers in the tourism
sector are significantly lower, but here too there is no sign yet of a trend toward higher bankruptcy
rates. Moreover, the support measures do not expire immediately: The relevant sales losses of
businesses counted as hardship cases will continue to be taken into account until the end of June
2021, compensation for lost earnings payments will run until the end of the year, and companies
will be able to make use of short-time working until the end of the first quarter of 2022. All of this
makes us optimistic that demand – which should pick up rapidly as Switzerland gradually returns to
normality – can be easily met.
Number of new
business start-ups
stable so far

In addition to the number of bankruptcies in the catering industry, a look at the number of new
businesses founded is also interesting. The key question here is whether the catering trade has
lost any of its long-term appeal for entrepreneurs. To answer this question, we have analyzed new
entries in the commercial register since the start of 2018 (Fig. 13). Here too, there is no clear evidence to suggest fewer businesses are being started. While the number of new companies
founded did fall during the first lockdown in 2020, this figure nonetheless remained above the
level recorded in August 2019. An average of 198 new companies have been set up every month
since May 2020, which is broadly in line with the average of the previous three years (194), which
are comparable based on population growth rates. In the tourism sector too, the number of companies founded was slightly below the long-term average only during the first lockdown.

Surge in demand for
takeaways

Given the difficulties faced by the hospitality industry as a result of the COVID-19 pandemic,
these relatively stable business start-up rates are surprising, as is the rise in new companies registered in both sectors since the start of 2021. This could be attributable to new businesses established in areas that flourished against a backdrop of coronavirus. For example, the takeaway business has never been so much in demand. Following the announcement of the first and second
lockdowns, Google searches for “takeaway” increased dramatically, and have remained at a high
level ever since when compared to previous years (Fig. 14). Searches for “delivery service” were
also more popular during the first lockdown in particular. Although companies that devote themselves exclusively to delivering meals prepared in restaurants do not themselves count as catering
businesses, a number of catering providers are nonetheless likely to have exploited the growing
demand for meals consumed in the home. So-called “ghost kitchens” are businesses that specialize in the preparation of dishes that they then deliver (or have delivered by a third party), without
any need for traditional premises for on-site consumption.

Ghost kitchens – the
catering model of the
future?

In the US, ghost kitchens have already enjoyed a surge in popularity. This business model appears
to be attractive to investors too. According to media reports, the capital raised by various ghost
kitchens in 2020 runs into multi-digit million territory. How many of these are currently active in
Switzerland is difficult to gauge, but in view of the high demand for externally prepared food and
the potential cost savings that the “ghost kitchen” business model enjoys compared to traditional
restaurants, it would appear certain that many catering entrepreneurs will be exploring this model.
This shows that coronavirus has also brought opportunities to the hospitality industry, whether

Fig. 10: Catering sales slumped by 40% in 2020
Estimated catering sales by major region, in CHF million
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Fig. 11: Major urban centers bear the brunt
Estimated decline in catering sales 2020 vs. 2019, by major region
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these be potentially new business models and sales channels or the acceleration of structural
change generally.
Capacity an important
driver of catering
sales

The regional differences and trends observed in the pandemic year of 2020 already give us an
idea of the developments we can expect to see over the coming months. Moreover, on the basis
of changes in sales figures, we can estimate the repercussions of the tightening or step-by-step
loosening of COVID-19 measures for the catering trade (Fig. 15). While sales soared back to precrisis levels in the summer of 2020, the introduction of mandatory closing at 11 p.m. and the closure of nightclubs decreed at the end of October had a highly detrimental impact on caterers:
Within the space of just two weeks, revenues slumped by 25%. Following the opening of outdoor
drinking and dining areas in mid-April, cafes, bars and restaurants did record a maximum of twothirds of their pre-crisis revenues – on good days. Overall, the revenue slump between April 19
and May 23, 2021 amounted to almost 40% compared to the same period in 2019. This statistic
tallies with the development of sales figures as a result of the gradual opening after the first lockdown in 2020, when pre-crisis revenue levels were only reached when businesses were able to
return to full capacity.

Recovery in cities
likely to take rather
longer than in rural
areas

Bearing this in mind, we are not expecting any immediate leap in sales back to pre-crisis levels or
the level recorded last summer on this occasion either. For now, the restrictions on the number of
guests allowed at a table, as well as the reduction in capacity entailed by adherence to distancing
regulations, will continue to obstruct a full recovery in sales. The lost revenues from nightclubs will
also continue to leave their mark – particularly in urban regions. Accordingly, we are expecting recovery in the latter to take rather longer than in rural areas. In contrast to 2020, however, there
are two factors that could work to the benefit of Swiss catering businesses: First, customers are
going to feel safer this time around thanks to progress on the vaccine front. It is therefore only
logical to expect less reticence about going to restaurants and bars. Second, sales could once
again be supported by major events at which drink and food is sold.

Many factors
influence the tourism
sector

A return of foreign tourists would likewise have a positive impact on Swiss caterers. However, this
will continue to depend on many factors that are difficult to evaluate at this stage. We are therefore exploring the key influencing factors for the tourism industry in various scenarios below, and
analyzing their repercussions separately in order to show how tourism in Switzerland can be expected to develop over the next three to six months.

Fig. 12: Few bankruptcies in catering so far

Fig. 13: No decline in number of new start-ups despite pandemic
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New registrations of Swiss hospitality companies, 3-month average and long-term
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Scenario 1: Domestic
tourism remains only
vacation option

In the first scenario, we assume that foreign travel continues to be very difficult, which once again
makes domestic tourism the only realistic vacation option for most Swiss. Accordingly, no significant numbers of foreign tourists are to be expected. This broadly corresponds to the situation in
place in 2020. However, experience shows that in no tourist region can domestic tourists compensate in full for the decline in the number of foreign guests. In 2020, only in the “alternative accommodation” subcategory was any positive development element evident in some regions. These
include Switzerland’s traditional vacation regions such as the Valais, the Fribourg region, the
Jura/Three Lakes region, and Graubünden (Fig. 9). In a scenario where foreign travel is problematic and restrictions on catering businesses continue to apply, self-sufficient forms of vacation are
likely to continue to be popular, particularly in the above-mentioned vacation regions.

Scenario 2: High
costs due to
cancellation fees and
PCR tests prevent
tourist traffic
returning to pre-crisis
levels

A second possibility is that tourist traffic will bounce back, but not to the levels recorded prior to
the COVID-19 pandemic. There are two reasons to anticipate such a scenario: On the one hand,
while borders may well reopen all around the world, certain obstacles to travel will nonetheless remain in place, such as quarantine measures for risk countries and entry restrictions in the form of
mandatory COVID-19 test certificates. The associated uncertainties and costs – including high
cancellation risk, the cost of PCR tests, and even price rises as a result of heavy demand for popular vacation destinations – are likely to put off at least some of the less affluent tourists from
heading abroad.

Environmental
awareness could lead
tourists to avoid air
travel

Second, the trend of “staying local” for environmental reasons may well have been accelerated by
the coronavirus crisis. If so, the (partial) avoidance of air travel as a conscious decision will weigh
on international tourist traffic flows. In this second scenario, it is likely that domestic tourism will
increase, which will above all benefit Swiss vacation regions, self-sufficient forms of accommodation, and mid-range hotels. By contrast, the loss of part of the foreign tourist trade would be particularly damaging for urban tourist regions. Up until now, luxury hotels have been able to compensate for lower guest numbers partly through higher room prices. If they can continue to do this,
the slump in sales could prove relatively manageable for these high-end hotel operators.

Scenario 3: Swiss
travel activity
increases but foreign
travel does not pick
up yet

It is of course quite possible that travel barriers will not be removed for all countries to the same
extent in the short term. Up until now, Switzerland has been characterized by less severe restrictions in an international comparison. In the event of this being the case over the coming
months too, a third scenario could manifest itself, in which the travel behavior of the Swiss rapidly
returns to pre-crisis levels, but that of foreign nationals does not. This would probably be the most
negative scenario for Swiss tourism, as it would imply a situation in which foreign guests and their
overnight stays are a rarity, whereas more Swiss will opt for a foreign vacation, with the knock-on
effect for domestic tourist numbers. All segments of the Swiss tourist industry would suffer in this
third scenario.

Fig. 14: Takeaways: hugely popular thanks to COVID-19

Fig. 15: Catering: restrictions prevent full recovery
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Scenario 4: Tourist
flows return to precrisis levels

By contrast, the tourist industry as a whole would probably benefit the most from a fourth scenario
in which tourist flows return to pre-crisis levels. This would bring relief above all to urban regions
and the upper-end segment of the hotel business. The return of foreign guests would therefore
probably bring about an increase in the Swiss tourist industry as a whole. However, this would not
rule out the possibility of certain segments experiencing a decline on the volume of business recorded in the pandemic year of 2020. Specifically, this would be true of the alternative accommodation area, which would be likely to see a slight decline in the number of guests in this fourth
scenario compared to 2020.

Immediate return to
pre-crisis situation
appears unlikely to us

It is difficult to predict which of the four scenarios (or what combination of scenarios) will ultimately
manifest itself over the coming months. However, we consider it unlikely that the pre-crisis status
quo will re-establish itself in the short term. Uncertainty still remains over the question of vaccine
certification, for example. Moreover, mandatory PCR tests often give rise to substantial costs for
air travelers. A further obstacle to foreign travel is the array of entry restrictions to be navigated,
e.g. risk country lists and quarantine measures. For many tourists, the cost and organizational
hassle implied by these restrictions will on their own provide sufficient reason for staying put in
Switzerland. Accordingly, the alternative accommodation segment and Swiss vacation regions are
both very likely to once again rank among the winners in the summer of 2021.
Fig. 16: Accommodation business in cities and the luxury segment disadvantaged in the three out of four scenarios
Possible scenarios for the future development of tourist flows, horizon of around six months

Source: Credit Suisse
emilie.gachet@credit-suisse.com
tiziana.hunziker.2@credit-suisse.com
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Monetary policy

Opportunistic foreign currency
sales
We estimate that the Swiss National Bank (SNB) has sold small amounts of foreign
currency reserves over recent months. We see these sales as “opportunistic” rather
than a tightening of monetary policy. Foreign currency purchases remain likely in case
of mounting appreciation pressures on the Swiss franc, in our view.
The SNB has likely
sold CHF 273 m of
foreign currency
reserves in Q1 2021

While official data are not yet available, we estimate that the SNB has sold CHF 273 m of its foreign currency reserves in Q1 2021 (Figure 1). Gross sales were actually larger in Q1 2021, but
the SNB purchased foreign currencies in January, on our estimates, thereby reducing the net
sales for Q1 2021. In comparison to its total foreign currency reserves of CHF 951 bn (end of
March), these sales are negligible. Yet, it is the first time since Q4 2019 that the SNB has sold
small amounts of foreign currencies, according to our estimates. These sales came after the SNB
purchased almost CHF 110 bn of foreign currencies last year to stem appreciation pressures on
the franc.

The weaker franc has
been an opportunity
for the SNB to “test”
the market

In theory, when a central bank sells some of its assets, it tightens its monetary policy. In this case,
however, we would not see it that way. In our view, the SNB has taken advantage of the depreciation of the franc in the second half of February 2021 (Figure 2) to “test” the market in selling
small amounts of foreign currencies. While the sales of foreign currencies (and hence the purchases of francs) by the SNB indeed reduce central bank money, the reduction of the money supply is too small to have an economic impact. In addition, as the franc has strengthened over the
last few weeks, evidence of foreign currency sales has become much scarcer, suggesting that the
SNB has already halted its sales of foreign currency reserves to avoid a tightening of monetary
conditions through the exchange rate channel. It therefore clearly suggests that the recent sales
were opportunistic rather than the beginning of monetary policy tightening.

We do not forecast
any policy rate hike at
least until the end of
2022

We believe that a rapid appreciation of the franc – something we do not expect – would trigger renewed foreign currency purchases by the SNB. That said, the strong rebound in industrial activity
in Switzerland certainly provides some leeway for the SNB in case of a gradual appreciation. Finally, we do not expect the SNB to raise its policy rate over our forecast horizon, i.e. at least until
the end of 2022.

The SNB likely sold foreign currencies in Q1 2021

The CHF has appreciated since early April 2021

Foreign currency interventions by the SNB, in CHF bn
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Monetary policy I Monitor

COVID-19 loans

Less than CHF 15 bn COVID-19 loans outstanding
COVID-19 loans, in CHF bn

Corporates in Switzerland have paid back an additional CHF
578 m of COVID-19 loans since the last edition of the Monitor (since 16/03/2021). Since corporates started to repay
the loans, they have paid back CHF 2.1 bn or 12% of the
loans. Defaults have also increased since our last monitoring, from CHF 105 m to CHF 171 m, but have remained
low in comparison to the total loans granted (default rate of
1%). Nevertheless, outstanding loans remain high at CHF
14.9 bn, more than a year after the scheme was launched.
Generally, the loans have to be repaid over five years.
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Foreign currency reserves: Currency allocation

Foreign currency reserves at an all-time high

12.05.2021

Foreign currency reserves of the SNB by currency, in CHF bn

Despite selling some of them in Q1 2021 (see p. 20), the
foreign currency reserves of the SNB increased to CHF 951
bn at the end of Q1 2021 (including CHF 11.6 bn of foreign
currency repos), mainly due to investment gains. Most of the
reserves are invested in USD (37.4%) and EUR (37.2%). At
37.4%, the USD allocation has reached its highest level
since Q2 2004, but at that time the SNB only held CHF 57
bn of foreign currency reserves. Conversely, the current
EUR allocation is the lowest since Q4 1999. The remaining
reserves are invested in JPY (8.2%), GBP (6.9%), CAD
(2.9%) and other currencies (7.4%).
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Foreign currency reserves: Asset allocation

Asset allocation still dominated by bond holdings
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Asset allocation of the SNB foreign currency reserves, as of Q1 2021

The SNB invests most of its foreign currency reserves in
bonds, namely sovereign bonds (61.1%) and other bonds
(11.0%). In addition, it holds 4.9% in cash (down from 9%
in Q4 2020). The SNB invests the rest of its reserves in equities. Using data of its US equity holdings that the SNB reports to the Securities and Exchange Commission, we estimate that 15.2% of the reserves (or around 66% of its equity allocation) is held in US equities. In addition, non-US
equities make 7.8% of the asset allocation. At 23%, the equity allocation is the highest since the SNB included them in
its foreign currency allocation in 2005.
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Real Estate I Monitor

Owner-occupied housing

Residential property sees unbroken price growth
Price development in mid-range segment; dotted lines: average 2000 – 2020

The momentum of owner-occupied property prices has recently accelerated once again. Within one year, the prices of
single-family homes have risen by 5.5% and those of condominiums by 5.9%. The reason for this strong growth lies
in the surge in interest for owner-occupied housing as a result of the pandemic, combined with the decline in supply
over the last few years. This situation is unlikely to change
any time soon. However, upside price potential is limited by
Switzerland’s strict regulatory financing requirements. We
are therefore expecting price momentum to flatten off. For
the year as a whole we are expecting the prices of singlefamily homes and condominiums to rise by 4% and 3% respectively.

Annual growth, single-family homes
Annual growth, condominiums
Average, single-family homes
Average, condominiums

10%
8%
6%
4%
2%
0%
-2%
-4%
-6%

2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021

thomas.rieder@credit-suisse.com

Source: Wüest Partner. Last data point: Q1 2021

Rental apartments

Advertised rents under pressure
Apartment rents: change compared to prior-year quarter

The downward pressure on rents has accelerated in the
wake of the coronavirus crisis. According to Wüest Partner,
advertised rents declined by 2.4% in the first quarter of
2021. The index published by the Swiss Federal Statistical
Office, which reflects rental price developments for the entire stock of rental accommodation, has increased only
slightly (+0.4%). However, given the clear evidence of economic recovery, robust immigration, and a gradual slowdown
in construction activity, we are expecting rental price development to stabilize over the remainder of the year.
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Office property

Building permit issuance too high in view of weakening long-term
demand
Building permits and planning applications, moving 12-month total, in CHF mn

At CHF 1,859 million, the 12-month total of building permits
issued for office projects has once again fallen below its
long-term average. In the medium term, however, we believe
even this level is a bit too high in view of the likely suppression of long-term demand for office space against a backdrop of greater home working. For that reason, vacancies
can be expected to rise and rents to decline for quite some
time. Particularly affected by this development are the less
sought-after office markets of the urban periphery. By contrast, demand for properties in central locations is likely to be
less affected. Companies will increasingly prefer central office locations as a way of encouraging employees to return
to the office as much as possible after the pandemic.
alexander.lohse@credit-suisse.com
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Credit Suisse Leading Indicators

Purchasing Managers' Index (PMI)

Industrial Activity
PMI index > 50 = growth

Purchasing managers stand at the beginning of the production process. The PMI uses this forward-looking feature to
forecast the level of economic activity. The index is based on
a monthly survey conducted by procure.ch, the industry body
for purchasing and supply management. Purchasing managers respond to eight questions on output, backlog of orders,
purchasing volumes, purchase price, delivery times, stocks
of purchases, stocks of finished goods, and employment.
They indicate whether activity levels are higher, the same, or
lower than in the preceding month. The percentage share of
responses stating "higher" and "no change" are used to calculate the sub-indices, though only half of the "no change"
share of responses is included. The PMI lies between 0 and
100, with a figure of more than 50 indicating an expansion
of activity compared with the previous month.
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Credit Suisse Export Barometer

Exports
In standard deviation, values > 0 = growth

The Credit Suisse Export Barometer takes as its basis the
dependence of Swiss exports on foreign export markets. In
constructing the export barometer, we have drawn together
important leading industry indicators in Switzerland's 28
most important export markets. The values of these leading
indicators are weighted on the basis of the share of exports
that goes to each country. The export barometer consolidates this information to produce a single indicator. Since
the values in question are standardized, the export barometer is calibrated in standard deviations. The zero line corresponds to the growth threshold. The long-term average
growth of Swiss exports of approximately 5% is at 1.

4
3
2
1
0
-1
-2
-3
-4
2000

2004

2008

2012

2016

2020

Source: PMIPremium, Credit Suisse

CS CFA Society Switzerland Index

Economic Activity
Balance of expectations, values > 0 = growth

Financial analysts have their finger on the pulse of the economy. Since 2017, we have been conducting a monthly survey of financial analysts jointly with CFA Society Switzerland
under the heading Financial Market Test Switzerland1. Analysts are questioned not only about their assessment of the
current and future economic situation as well as the rate of
inflation but also about financial market issues such as equity market performance and interest rate forecasts. The CS
CFA Society Switzerland Index represents the balance of expectations regarding the development of Swiss economic
activity over the coming six months.
1

Published as the Credit Suisse ZEW Index from 2006 until 2016
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Credit Suisse Leading Indicators

Swiss Construction Index

Construction Industry Climate
1st quarter 1996 = 100

The Swiss Construction Index is published once a quarter
jointly by Credit Suisse and the Swiss Contractors' Association (SCA). It serves as a leading indicator for the state of
Switzerland's construction sector by forecasting the volume
of work in the core construction business in the coming
quarter. The indicator is calculated by Credit Suisse and is
based mainly on a quarterly survey conducted by the SCA
among its members. Additional data is provided by the Swiss
Federal Statistical Office and Baublatt. The Construction Index was launched in the first quarter of 1996.
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PMI Services

Activity in the services sector
PMI Services index > 50 = growth

Procure.ch, the professional association for purchasing and
supply management and Credit Suisse launched a PMI for
the services sector in 2014. The Services PMI is structured
in exactly the same way as its industry counterpart. Values
over 50.0 points mean expansion. It is based on a survey of
purchasing managers from Swiss service providers. There
are six subcomponents: type of business, new orders, order
book, purchasing prices, sales prices and number of employees.
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Forecasts and Indicators

Forecasts for the Swiss Economy
2021

2021P

2021P

2021P

2022P

2022P

2022P

2022P

Quarter 1

Quarter 2

Quarter 3

Quarter 4

Quarter 1

Quarter 2

Quarter 3

Quarter 4

2021P

2022P

GDP (YoY, in %)

-0,5

8,6

2,8

3,2

3,9

2,4

0,7

Consumer spending

1,0

3,5

2,0

-2,7

9,0

3,4

5,0

1,6

1,6

Government expenditure

5,5

2,9

2,6

2,9

1,8

1,8

1,6

1,6

3,5

1,6

1,8

1,8

3,2

Gross capital investment

0,6

7,2

0,6

-2,2

2,0

1,9

1,8

1,9

1,9

1,4

Construction investment

0,1

2,5

-0,2

-0,8

0,2

1,9

0,2

0,2

0,2

0,4

Investment in plant and equipment

0,8

10,0

1,0

-3,0

0,2

2,9

2,9

2,9

2,9

2,0

Exports (goods and services)

-0,5

11,0

9,0

2,9

9,5

4,0

4,0

4,0

4,0

7,0

Imports (goods and services)

-6,1

11,0

9,0

4,0

15,0

4,0

4,0

4,0

4,0

7,0

4,0

Inflation (in %)

-0,5

0,5

0,8

1,0

0,8

0,5

Unemployment (in %)

3,4

3,1

3,0

2,8

2,7

2,6

0,4

0,4

0,5

0,5

2,5

2,5

3,1

Employment growth FTEs (YoY, in %)

-0,7

0,4

0,6

0,7

0,9

1,1

1,2

2,6

1,2

0,3

1,1

Net immigration (in thousands)

62'000

55'000

Nominal wage growth (YoY, in %)

0,3

0,3

Source: Federal Statistics Office, State Secretariat for Economic Affairs SECO, Credit Suisse

Forecasts for the World Economy
Forecasts
Forecasts

World
US
Euro zone

Structure

GDP
YoY, in %
2021
2022

Inflation
YoY, in %
2021
2022

5,9

3,0

6,9
4,2

4,0
3,0
4,1

3,4
1,8

2,6
2,1
1,4

Germany

2,1

3,7

2,7

1,8

France

6,2

4,3

1,6

1,2

Italy

4,1

4,0

1,3

1,3

UK

6,5

6,0

1,7

1,9

Japan

1,9

1,7

0,2

0,3

China

8,2

6,1

1,7

2,7

Significance for Switzerland

Population
In million
2020

GDP
In USD billion
2020

Share of exports Share of imports
In %
In %
2020
2020

7'674

83'845

100

100

330

20'807

17,5

6,3

343

12'712

48,3

66,3

83

3'781

17,9

27,1

65

2'551

5,2

7,0

60

1'848

5,8

9,2

67

2'638

3,5

2,8

126

4'911

3,1

2,0

1'404

14'861

6,5

8,8

Source: Datastream, International Monetary Fund, Credit Suisse

Interest Rates and Monetary Policy Data

SNB target range (in %)
10-year government bond yields (in %)

Current

3-month

12-month

-0,75

-0,75

-0,75
-0,1

-0,14

-0,2

10/2020

09/2020

10/2019

M0 money supply (CHF bn)

722,5

721,3

589,3

M1 money supply (%, YoY)
M2 money supply (%, YoY)
M3 money supply (%, YoY)

9,7
6,6
7,0

9,0
6,0
6,5

-0,1
-0,5
0,1

Foreign currency reserves (CHF bn)

914,0

910,0

783,0

Source: Datastream, Bloomberg, Credit Suisse
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Important Information
This report represents the views of the Investment Strategy Department of CS
and has not been prepared in accordance with the legal requirements designed to promote the independence of investment research. It is not a product of the Credit Suisse Research Department even if it references published
research recommendations. CS has policies in place to manage conflicts of
interest including policies relating to dealing ahead of the dissemination of
investment research. These policies do not apply to the views of Investment
Strategists contained in this report.

Risk Warning
Every investment involves risk, especially with regard to fluctuations in value
and return. If an investment is denominated in a currency other than your base
currency, changes in the rate of exchange may have an adverse effect on
value, price or income.
This document may include information on investments that involve special
risks. You should seek the advice of your independent financial advisor prior
to taking any investment decisions based on this document or for any necessary explanation of its contents. Further information is also available in the
information brochure “Risks Involved in Trading Financial Instruments” available from the Swiss Bankers Association.
Past performance is not an indicator of future performance. Performance can be affected by commissions, fees or other charges as well
as exchange rate fluctuations.
Financial market risks
Historical returns and financial market scenarios are no reliable indicators of
future performance. The price and value of investments mentioned and any
income that might accrue could fall or rise or fluctuate. You should consult
with such advisor(s) as you consider necessary to assist you in making these
determinations.
Investments may have no public market or only a restricted secondary market.
Where a secondary market exists, it is not possible to predict the price at
which investments will trade in the market or whether such market will be liquid
or illiquid.
Emerging markets
Where this document relates to emerging markets, you should be aware that
there are uncertainties and risks associated with investments and transactions
in various types of investments of, or related or linked to, issuers and obligors
incorporated, based or principally engaged in business in emerging markets
countries. Investments related to emerging markets countries may be considered speculative, and their prices will be much more volatile than those in the
more developed countries of the world. Investments in emerging markets investments should be made only by sophisticated investors or experienced professionals who have independent knowledge of the relevant markets, are able
to consider and weigh the various risks presented by such investments, and
have the financial resources necessary to bear the substantial risk of loss of
investment in such investments. It is your responsibility to manage the risks
which arise as a result of investing in emerging markets investments and the
allocation of assets in your portfolio. You should seek advice from your own
advisers with regard to the various risks and factors to be considered when
investing in an emerging markets investment.
Alternative investments
Hedge funds are not subject to the numerous investor protection regulations
that apply to regulated authorized collective investments and hedge fund managers are largely unregulated. Hedge funds are not limited to any particular
investment discipline or trading strategy, and seek to profit in all kinds of markets by using leverage, derivatives, and complex speculative investment strategies that may increase the risk of investment loss.
Commodity transactions carry a high degree of risk, including the loss of the
entire investment, and may not be suitable for many private investors. The
performance of such investments depends on unpredictable factors such as
natural catastrophes, climate influences, hauling capacities, political unrest,
seasonal fluctuations and strong influences of rolling-forward, particularly in
futures and indices.
Investors in real estate are exposed to liquidity, foreign currency and other
risks, including cyclical risk, rental and local market risk as well as environmental risk, and changes to the legal situation.
Private Equity
Private Equity (hereafter “PE”) means private equity capital investment in companies that are not traded publicly (i.e. are not listed on a stock exchange),

they are complex, usually illiquid and long-lasting. Investments in a PE fund
generally involve a significant degree of financial and/or business risk. Investments in PEfunds are not principal-protected nor guaranteed. Investors will be
required to meet capital calls of investments over an extended period of time.
Failure to do so may traditionally result in the forfeiture of a portion or the
entirety of the capital account, forego any future income or gains on investments made prior to such default and among other things, lose any rights to
participate in future investments or forced to sell their investments at a very
low price, much lower than secondary market valuations. Companies or funds
may be highly leveraged and therefore may be more sensitive to adverse business and/or financial developments or economic factors. Such investments
may face intense competition, changing business or economic conditions or
other developments that may adversely affect their performance.
Interest rate and credit risks
The retention of value of a bond is dependent on the creditworthiness of the
Issuer and/or Guarantor (as applicable), which may change over the term of
the bond. In the event of default by the Issuer and/or Guarantor of the bond,
the bond or any income derived from it is not guaranteed and you may get
back none of, or less than, what was originally invested.

Investment Strategy Department
Investment Strategists are responsible for multi-asset class strategy formation
and subsequent implementation in CS’s discretionary and advisory businesses. If shown, Model Portfolios are provided for illustrative purposes only.
Your asset allocation, portfolio weightings and performance may look significantly different based on your particular circumstances and risk tolerance.
Opinions and views of Investment Strategists may be different from those expressed by other Departments at CS. Investment Strategist views may change
at any time without notice and with no obligation to update. CS is under no
obligation to ensure that such updates are brought to your attention.
From time to time, Investment Strategists may reference previously published
Research articles, including recommendations and rating changes collated in
the form of lists. The recommendations contained herein are extracts and/or
references to previously published recommendations by Credit Suisse Research. For equities, this relates to the respective Company Note or Company
Summary of the issuer. Recommendations for bonds can be found within the
respective Research Alert (bonds) publication or Institutional Research
Flash/Alert – Credit Update Switzerland. These items are available on request
or from https://investment.credit-suisse.com. Disclosures are available from
www.credit-suisse.com/disclosure.

Global disclaimer/Important Information
The information provided herein constitutes marketing material; it is not investment research.
This document is not directed to, or intended for distribution to or use by, any
person or entity who is a citizen or resident of or located in any locality, state,
country or other jurisdiction where such distribution, publication, availability or use
would be contrary to law or regulation or which would subject CS to any registration or licensing requirement within such jurisdiction.
References in this document to CS include Credit Suisse AG, the Swiss bank,
its subsidiaries and affiliates. For more information on our structure, please use
the following link: http://www.credit-suisse.com
NO DISTRIBUTION, SOLICITATION, OR ADVICE: This document is provided
for information and illustrative purposes and is intended for your use only. It is
not a solicitation, offer or recommendation to buy or sell any security or other
financial instrument. Any information including facts, opinions or quotations, may
be condensed or summarized and is expressed as of the date of writing. The
information contained in this document has been provided as a general market
commentary only and does not constitute any form of regulated investment research financial advice, legal, tax or other regulated service. It does not take into
account the financial objectives, situation or needs of any persons, which are
necessary considerations before making any investment decision. You should
seek the advice of your independent financial advisor prior to taking any investment decisions based on this document or for any necessary explanation of its
contents. This document is intended only to provide observations and views of
CS at the date of writing, regardless of the date on which you receive or access
the information. Observations and views contained in this document may be different from those expressed by other Departments at CS and may change at
any time without notice and with no obligation to update. CS is under no obligation to ensure that such updates are brought to your attention. FORECASTS &
ESTIMATES: Past performance should not be taken as an indication or guarantee of future performance, and no representation or warranty, express or implied, is made regarding future performance. To the extent that this document
contains statements about future performance, such statements are forward
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looking and subject to a number of risks and uncertainties. Unless indicated to
the contrary, all figures are unaudited. All valuations mentioned herein are subject
to CS valuation policies and procedures. CONFLICTS: CS reserves the right to
remedy any errors that may be present in this document. CS, its affiliates and/or
their employees may have a position or holding, or other material interest or effect transactions in any securities mentioned or options thereon, or other investments related thereto and from time to time may add to or dispose of such investments. CS may be providing, or have provided within the previous 12
months, significant advice or investment services in relation to the investments
listed in this document or a related investment to any company or issuer mentioned. Some investments referred to in this document will be offered by a single
entity or an associate of CS or CS may be the only market maker in such investments. CS is involved in many businesses that relate to companies mentioned in
this document. These businesses include specialized trading, risk arbitrage, market making, and other proprietary trading. TAX: Nothing in this document constitutes investment, legal, accounting or tax advice. CS does not advise on the
tax consequences of investments and you are advised to contact an independent
tax advisor. The levels and basis of taxation are dependent on individual circumstances and are subject to change. SOURCES: Information and opinions presented in this document have been obtained or derived from sources which in
the opinion of CS are reliable, but CS makes no representation as to their accuracy or completeness. CS accepts no liability for a loss arising from the use of
this document. WEBSITES: This document may provide the addresses of, or
contain hyperlinks to, websites. Except to the extent to which the document refers to website material of CS, CS has not reviewed the linked site and takes no
responsibility for the content contained therein. Such address or hyperlink (including addresses or hyperlinks to CS’s own website material) is provided solely
for your convenience and information and the content of the linked site does not
in any way form part of this document. Accessing such website or following such
link through this document or CS’s website shall be at your own risk. DATA
PRIVACY: Your Personal Data will be processed in accordance with the Credit
Suisse privacy statement accessible at your domicile through the official Credit
Suisse website https://www.credit-suisse.com. In order to provide you with marketing materials concerning our products and services, Credit Suisse Group AG
and its subsidiaries may process your basic Personal Data (i.e. contact details
such as name, e-mail address) until you notify us that you no longer wish to
receive them. You can opt-out from receiving these materials at any time by
informing your Relationship Manager.
Distributing entities
Except as otherwise specified herein, this report is distributed by Credit Suisse
AG, a Swiss bank, authorized and regulated by the Swiss Financial Market Supervisory Authority.
Austria: This report is either distributed by CREDIT SUISSE (LUXEMBOURG)
S.A. Zweigniederlassung Österreich (the “Austria branch”) or by Credit Suisse
(Deutschland) AG. The Austria branch is a branch of CREDIT SUISSE (LUXEMBOURG) S.A., a duly authorized credit institution in the Grand Duchy of Luxembourg with registered address 5, rue Jean Monnet, L-2180 Luxembourg.
The Austria branch is subject to the prudential supervision of the Luxembourg
supervisory authority, the Commission de Surveillance du Secteur Financier
(CSSF), 283, route d’Arlon, L-1150 Luxembourg, Grand Duchy of Luxembourg, as well as of the Austrian supervisory authority, the Financial Market Authority (FMA), Otto-Wagner Platz 5, A-1090 Vienna, Austria. Credit Suisse
(Deutschland) Aktiengesellschaft is supervised by the German supervisory authority Bundesanstalt für Finanzdienstleistungsaufsicht („BaFin“) in collaboration
with the Austrian supervisory authority, the Financial Market Authority (FMA),
Otto-Wagner Platz 5, A-1090 Vienna, Austria. Bahrain: This report is distributed by Credit Suisse AG, Bahrain Branch, a branch of Credit Suisse AG, Zurich/Switzerland, duly authorized and regulated by the Central Bank of Bahrain
(CBB) as an Investment Business Firm Category 2. Related financial services or
products are only made available to Accredited Investors, as defined by the
CBB, and are not intended for any other persons. The Central Bank of Bahrain
has not reviewed, nor has it approved, this document or the marketing of any
investment vehicle referred to herein in the Kingdom of Bahrain and is not responsible for the performance of any such investment vehicle. Credit Suisse AG,
Bahrain Branch is located at Level 21-22, East Tower, Bahrain World Trade
Centre, Manama, Kingdom of Bahrain. Chile: This report is distributed by Credit
Suisse Agencia de Valores (Chile) Limitada, a branch of Credit Suisse AG (incorporated in the Canton of Zurich), regulated by the Chilean Financial Market
Commission. Neither the issuer nor the securities have been registered with the
Financial Market Commission of Chile (Comisión para el Mercado Financiero)
pursuant to Law no. 18.045, the Ley de Mercado de Valores, and regulations
thereunder, so they may not be offered or sold publicly in Chile. This document
does not constitute an offer of, or an invitation to subscribe for or purchase, the
securities in the Republic of Chile, other than to individually identified investors
pursuant to a private offering within the meaning of article 4 of the Ley de Mercado de Valores (an offer that is not “addressed to the public in general or to a
certain sector or specific group of the public”). DIFC: This information is being
distributed by Credit Suisse AG (DIFC Branch). Credit Suisse AG (DIFC Branch)
is licensed and regulated by the Dubai Financial Services Authority (“DFSA”).
Related financial services or products are only made available to Professional

Clients or Market Counterparties, as defined by the DFSA, and are not intended
for any other persons. Credit Suisse AG (DIFC Branch) is located on Level 9
East, The Gate Building, DIFC, Dubai, United Arab Emirates. France: This report is distributed by Credit Suisse (Luxembourg) S.A. Succursale en France
(the “France branch”) which is a branch of Credit Suisse (Luxembourg) S.A., a
duly authorized credit institution in the Grand Duchy of Luxembourg with registered address 5, rue Jean Monnet, L-2180 Luxembourg. The France branch is
subject to the prudential supervision of the Luxembourg supervisory authority,
the Commission de Surveillance du Secteur Financier (CSSF), and of the French
supervisory authorities, the Autorité de Contrôle Prudentiel et de Résolution
(ACPR) and the Autorité des Marchés Financiers (AMF). Germany: This report
is distributed by Credit Suisse (Deutschland) Aktiengesellschaft regulated by the
Bundesanstalt für Finanzdienstleistungsaufsicht („BaFin“). Guernsey: This report is distributed by Credit Suisse AG Guernsey Branch, a branch of Credit
Suisse AG (incorporated in the Canton of Zurich), with its place of business at
Helvetia Court, Les Echelons, South Esplanade, St Peter Port, Guernsey. Credit
Suisse AG Guernsey Branch is wholly owned by Credit Suisse AG and is regulated by the Guernsey Financial Services Commission. Copies of the latest audited accounts of Credit Suisse AG are available on request. India: This report
is distributed by Credit Suisse Securities (India) Private Limited (CIN no.
U67120MH1996PTC104392) regulated by the Securities and Exchange
Board of India as Research Analyst (registration no. INH 000001030), as Portfolio Manager (registration no. INP000002478) and as Stock Broker (registration no. INZ000248233), having registered address at 9th Floor, Ceejay House,
Dr. Annie Besant Road, Worli, Mumbai – 400 018, India, T- +91-22 6777
3777. Israel: If distributed by Credit Suisse Financial Services (Israel) Ltd. in
Israel: This document is distributed by Credit Suisse Financial Services (Israel)
Ltd. Credit Suisse AG, including the services offered in Israel, is not supervised
by the Supervisor of Banks at the Bank of Israel, but by the competent banking
supervision authority in Switzerland. Credit Suisse Financial Services (Israel) Ltd.
is a licensed investment marketer in Israel and thus, its investment marketing
activities are supervised by the Israel Securities Authority. Italy: This report is
distributed in Italy by Credit Suisse (Italy) S.p.A., a bank incorporated and registered under Italian law subject to the supervision and control of Banca d’Italia
and CONSOB. Lebanon: This report is distributed by Credit Suisse (Lebanon)
Finance SAL (“CSLF”), a financial institution incorporated in Lebanon and regulated by the Central Bank of Lebanon (“CBL”) and having a financial institution
license number 42. Credit Suisse (Lebanon) Finance SAL is subject to the
CBL’s laws and circulars as well as the laws and regulations of the Capital Markets Authority of Lebanon (“CMA”). CSLF is a subsidiary of Credit Suisse AG
and part of the Credit Suisse Group (CS). The CMA does not accept any responsibility for the content of the information included in this report, including the
accuracy or completeness of such information. The liability for the content of this
report lies with the issuer, its directors and other persons, such as experts, whose
opinions are included in the report with their consent. The CMA has also not
assessed the suitability of the investment for any particular investor or type of
investor. It is hereby expressly understood and acknowledged that investments
in financial markets may involve a high degree of complexity and risk of loss in
value and may not be suitable to all investors. The suitability assessment performed by CSLF with respect to this investment will be undertaken based on
information that the investor would have provided to CSLF as at the date of such
assessment and in accordance with Credit Suisse internal policies and processes. It is understood that the English language will be used in all communication and documentation provided by CS and/or CSLF. By accepting to invest
in the product, the investor expressly and irrevocably confirms that he fully understands, and has no objection to the use of the English language. Luxembourg: This report is distributed by Credit Suisse (Luxembourg) S.A., a duly
authorized credit institution in the Grand Duchy of Luxembourg with registered
address 5, rue Jean Monnet, L-2180 Luxembourg. Credit Suisse (Luxembourg)
S.A. is subject to the prudential supervision of the Luxembourg supervisory authority, the Commission de Surveillance du Secteur Financier (CSSF). Mexico:
This document represents the vision of the person who provides his/her services
to C. Suisse Asesoría México, S.A. de C.V. (“C. Suisse Asesoría”) and/or Banco
Credit Suisse (México), S.A., Institución de Banca Múltiple, Grupo Financiero
Credit Suisse (México) (“Banco CS”) so that both C. Suisse Asesoría and Banco
CS reserve the right to change their mind at any time not assuming any liability
in this regard. This document is distributed for informational purposes only, and
does not imply a personal recommendation or suggestion, nor the invitation to
celebrate any operation and does not replace the communication you have with
your executive in relation to C. Suisse Asesoría and/or Banco CS prior to taking
any investment decision. C. Suisse Asesoría and/or Banco CS does not assume
any responsibility for investment decisions based on information contained in the
document sent, as the same may not take into account the context of the investment strategy and objectives of particular clients. Prospectus, brochures,
investment regimes of investment funds, annual reports or periodic financial information contain all additional useful information for investors. These documents
can be obtained free of charge directly from issuers, operators of investment
funds, in the Internet page of the stock exchange in which they are listed or
through its executive in C. Suisse Asesoría and/or Banco CS. Past performance
and the various scenarios of existing markets do not guarantee present or future
yields. In the event that the information contained in this document is incomplete,
incorrect or unclear, please contact your Executive of C. Suisse Asesoría and/or
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Banco CS as soon as possible. It is possible that this document may suffer modifications without any responsibility for C. Suisse Asesoría and/or Banco CS.
This document is distributed for informational purposes only and is not a substitute for the Operations Reports and/or Account Statements you receive from C.
Suisse Asesoría and/or Banco CS in terms of the General Provisions Applicable
to Financial Institutions and other Legal Entities that Provide Investment Services
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nature of this document, C. Suisse Asesoría and/or Banco CS does not assume
any responsibility derived from the information contained therein. Without prejudice to the fact that the information was obtained from or based on sources
believed to be reliable by C. Suisse Asesoría and/or Banco CS, there is no guarantee that the information is either accurate or complete. Banco CS and/or C.
Suisse Asesoría does not accept any liability arising from any loss arising from
the use of the information contained in the document sent to you. It is recommended that investor make sure that the information provided is in accordance
to his/her personal circumstances and investment profile, in relation to any particular legal, regulatory or fiscal situation, or to obtain independent professional
advice. C. Suisse Asesoría México, S.A. de C.V. is an investment adviser created
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