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awareness of our IT specialists in New York, it was possible
to reduce the number of servers used by around 10% and thus
reduce power and other costs.

Credit Suisse has for years been included in the important
Dow Jones Sustainability Indexes as well as the FTSE4Good
Index. In 2007, the bank was ranked first among all financial
institutions in the debut publication of the Sustainability Risk
Report by Institutional Shareholder Services.

Best Staff in the World

Credit Suisse endeavors to be an exemplary employer. This
makes it easier to recruit the world’s best talents and fosters
loyalty to the company. Diversity among our staff is critical to
our ability to serve the broadest spectrum of clients and ef-
fectively meet their needs.

Credit Suisse currently employs people from over a
hundred countries. It believes in providing equal opportunity in
a working environment free of discrimination, and in helping its
staff achieve a balance between their professional and per-
sonal lives.

Training and development are of key importance. The
bank’s own Business School, with its Centers of Competence,
guarantees high standards and enables learning programs to
be tailored to individual needs. A pioneering venture was the
launch of the Professional Diploma in Global Finance program,
in collaboration with The Chinese University of Hong Kong.

Numerous awards attest to Credit Suisse’s appeal as an
employer. The government of Singapore commended Credit
Suisse for actively promoting family-friendly working conditions
and strategies for finding a good work-life balance.

Open to Clients, Open to Society

The Client Centricity section of this report describes how
Credit Suisse focuses on the needs of its clients (see page
36). In the past year, Credit Suisse made it a priority to reduce
remaining barriers and to make its services, products and ex-
pertise available to everyone.

All new and remodeled offices now have wheelchair
access as a matter of course. With the successful conclusion
of the bank’s accessibility project, it is possible for the elderly
and for the blind or visually impaired to use Credit Suisse's
internet-based service (DirectNet).

Furthermore, dialog with important client groups, busi-
ness partners, opinion leaders and the public was intensified,
and meetings with representatives of the different stakeholder
groups were again held regularly in 2007. Credit Suisse is also
a strategic partner of the World Economic Forum. Extensive
reports in print and online media, as well as the bank’s own
interactive forums, have opened up more channels for dialog
and exchanging views with broad circles of the public.

Commitment on Different Levels
Clients, especially those in Private Banking, are increasingly
interested in supporting humanitarian, cultural, medical and
environmental projects. Credit Suisse in Switzerland has
addressed this by establishing the charitable foundations
Accentus, Empiris and Symphasis. The bank looks for suitable
projects and bears all the administrative costs, so that clients’
funds can go entirely to the designated purpose. With the
creation of Philanthropy Services, the bank extended its ad-
visory support on charitable activities to additional regions.
Merging bank-internal foundations with the Credit Suisse
Foundation has made it possible to bundle resources in philan-
thropy, sharpen the strategic focus and create synergies. This
has enabled Credit Suisse to intensify its activities in the re-
gions in which it is involved. Guided by the motto “Innovate — Ed-
ucate — Participate,” Credit Suisse has launched four global
initiatives which exploit concrete opportunities for putting our
corporate values into practice, and involve large-scale environ-
mental and social projects:

1. Schooling for 45,000 Students: Credit Suisse believes
that education is the key to escaping poverty. We will be fund-
ing the education of more than 45,000 individuals — or one
student for every Credit Suisse employee —in developing coun-
tries and emerging market economies.

2. Microfinance Training: We are supporting new initiatives
to train employees in microfinance institutions. We also pro-
mote the exchange of expertise between the business com-
munity and the development organizations, thus making finan-
cial services more readily available to poor people.

3. Partnership with the Red Cross: We are strengthening
our humanitarian commitments. We will be forming a strategic
partnership with the International Committee of the Red Cross
(ICRC) and extending our cooperation with national Red Cross
societies.

4. Caring for the Climate: We aim to achieve greenhouse gas
neutrality worldwide by 2009. We are improving energy effi-
ciency in our premises and are working toward our goal of en-
suring that all the electricity we consume is from renewable
energy sources.

Further information can be found in the annual
Credit Suisse Corporate Citizenship Report and online at:
www.credit-suisse.com/citizenship



